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Media Lives by Age 



Less TV! 

Estimated time being spent watching on 
a TV set (whether broadcast or on 
demand) in a typical week has decreased 
by about one hour for 3-4s, 8-11s and 12-
15s.  



TV   

Research shows that consuming content 
is becoming increasingly a solitary 
activity with many children watching on 
mobiles. 



Time spent watching TV on a TV set is 
decreasing 

Live TV viewing is increasingly limited 
to ‘appointment to view’ programmes 
such as live sport or popular ‘must-see 
shows’  

…. Love Island! 



Q.  Where has this time (reduction in TV time) gone?  



The research shows that: 
 
• time spent online has increased among 3-4 year-

olds (1 hour)   
• time  spent gaming has risen among 12-15 year-

olds  
• for the first time 8-11 year-olds join the 12-15s in 

spending more time on the internet than 
watching TV on a TV set. 

Have you seen my child lately? 



With the proliferation of services: 
 
 – Netflix, Prime, Now TV –  
 
Children are viewing a wide range of content.  
 
They are spending less time using the TV set they 
are watching different types of content to scheduled 
programmes. 

The complexity of watching content 



The implications are: 
 
 
Have you set parental controls on Netflix? 

The complexity of watching content 



There has been a shift this year:  
 
8-11 year-olds who say they prefer to watch You 
Tube content rather than TV programmes on a TV 
Set (49% vs 40% 2017) 

You Tube  becoming the platform of choice 



Children can more easily navigate to programmes 
and content they like, that are aimed at them and 
content specifically tailored to their hobbies and 
interests. 

You Tube  becoming the platform of choice 



TV or You Tube 



You Tube 

Have you set parental controls? 

A cautionary example… 





Compared to 2017, children aged 3-15 are more 
likely to watch vloggers on You Tube 

Vloggers are an increasingly important 
source of content and creativity 



The popularity of  ‘how-to’ and game tutorials has 
increased their popularity.   
 
Many viewers were inspired by You Tubers or 
skilled contributors to Musical.ly and were inspiring 
to create content like them.   
 
Some children had a sense they may get ‘discovered’ 
by  posting content. 

Vlogging 





The content children posted on You Tube often 
mimicked other You Tube content. 
 
Making a video was one of the most popular online 
activities for 5-15 year olds  was ‘making a video’ or 
making their own music online. 

Vloggers 





 Visual broadcast live over the internet via any smart 
phone or tablet with a camera 
 

 Live streamed videos are unedited and shared without 
delay 

 

 Unmoderated, unrehearsed & unpredictable  
 

 Viewers can send gifts, comment and talk directly with 
the person live streaming 

 

What is live streaming? 



What does it look like? 

#dancing 

Live 
stream 

Emoji’s/Gifts 

Live 
comments 

Hashtags  



Popularity 

Live streaming is highly appealing to children and young 
people as it offers the opportunity for them to be a creator 
and presenter and be seen by a potentially huge audience.  

 
Live.me: Over 20,000,000 downloads  

 

YouNow: 10,000,000 – 50,000,000 downloads  

 

Live.ly: 5,000,000 – 10,000,000 downloads   

 

Periscope: 10,000,000 – 50,000,000 downloads 

 

Musical.ly:  100,000,000 – 500,000,000 downloads 

    

* References: Google Play October 2017. All referenced have an age limit of  13+ years 



 Developmental stage and sexual 
exploration 
 

 Reduced inhibition online 
 

 Concept of live streaming 
 

 Tactics such as flattery and 
affirmation 
 

 Power of multiple comments  
 

 Fear  

Risk factors 



Charlie: A case study 

I’ve always enjoyed vlogging and being on camera. My goal is to 
become a famous YouTuber or vlogger and get as many followers 
as I can- I would love to be sent loads of free products that I see 
other vloggers getting! So when I started going live on this app , it 
felt really natural and fun.  
 
I made videos like ‘get ready with me’ and make-up tutorials. 
People would tune in and leave comments. It was so good to get 
comments and likes as I was filming. Comments like, “you’re so 
pretty”, “make more videos!”. I felt good about myself and 
wanted to keep making videos. 



Charlie: A case study 

But then after a while I started to get comments asking for 
stuff. At first it was things like, “Do a sexy dance” or 
“Wear a short dress”. So I did that and got even more 
followers. But then there were comments like, “Take your 
camera into the bathroom”. At first I thought this was 
really weird and just ignored them. But then I started to 
get more and more comments.  
 
To be honest, part of me liked that people wanted to watch 
me. But I also just wanted some of the comments to stop. I 
thought that as it was a live video, it would only be up for 
a few seconds and disappear so why not?  



Charlie: A case study 

I couldn’t see the people watching my videos and I felt 
really safe. I was only in my room or the bathroom and no 
one knew my address or real name. I was gaining loads of 
followers so I carried on making videos.  
 
The more videos like this I made, the more people would 
comment asking for me to do things. It felt really 
overwhelming. One time, one person told me that if I 
didn’t do what he asked, he would share a screen shot he’d 
taken of me.  
 



• Ongoing conversations with your child about their 
internet use 
 

• Children should only live stream in public rooms 
 

• Look out for children moving to private platforms 
 

• Build resilience, particularly where children are 
feeling lonely 
 

• Encourage children to identify safe and trusted 
adults  
 

• Make sure children know where to go for support 

What can you do?   



Social Media 



Use of social media proves to have both benefits and 
drawbacks. 
 
78% (12-15s) feel there is a pressure to look popular 
 
90% (12-15s) say that people are mean to each other 
on social media , at least ‘sometimes’ 

Social Media: Positive influences and Negative 
pressures 



These pressures are particularly felt amongst girls  
 
Girls (12-15s) with a social media or messaging 
profile are more likely than boys to feel pressure to 
look popular on these sites ‘all of the time’. 

Social Media: Positive influences and Negative 
pressures 



Some girls in the survey were choosing more 
glamourised  or aesthetic Snapchat filters, rather 
than ‘cute’ animal faces, as they thought to make 
faces look ‘prettier’  and ‘brighter’.  

Social Media: Positive influences and Negative 
pressures 



However some children are being savvy in their use 
of social media. Most older children are aware that 
profiles can be highly curated and do not always 
reflect real life – 54% agreed that posted images 
make their life more interesting than it is. 

Social Media: Positive influences and Negative 
pressures 



In line with this – research shows that some children 
had some multiple social media accounts on the 
same platform which had different levels of 
visibility to their social groups 

Social Media: Positive influences and Negative 
pressures 



Children (12-15s) posted different content on these 
profiles depending on who they allowed to see each 
profile. 
 
Visible accounts tended to be highly curated, 
showing a ‘picture-perfect’ self while less visible 
accounts tended to be used to show their ‘real self’ to 
more carefully controlled circles of close friends. 

Social Media: Positive influences and Negative 
pressures 





Although 13 years is the minimum age for most 
social media sites: 
 

• 12% 9 year-olds have a social media profile 
• 21% 10 year-olds 
• 34% by 11 years 
 

To moderate or not moderate 



Negative pressures can be balanced by the positive 
side of social media: 
 
9 in 10 social media users (12-15s) state that it has 
made them feel happy or helped them feel closer to 
their friends 
 
66% (12-15s) say that they send support messages, 
comments or posts to friends if they are having a 
hard time 
 
1-in-8 (12-15s)support causes or organisations by 
sharing comments on posts  

Social Media: Positive influences and Negative 
pressures 



2017  
1-in-10 (8-11s) and 1-in-5 (12-15s)  
 personally experienced some form of bullying (11% 
online) 
 

Exposure to unwanted experiences online 

 
2018 
16% (8-11s) and 31% (12-15s) found something 
online that was worrying or nasty 
  
However nearly all of the (8-11s) and 90% (12-15s) 
said that they would tell someone – most likely a 
family member. 



22% (12-15s) said that they had been contacted 
online by someone they didn’t know. 
 
9% said that they had seen something of a sexual 
nature that made them feel uncomfortable  
 

Exposure to unwanted experiences online 



Children in the study were aware of internet safety 
advice – not talking to strangers online – but some 
were exposing themselves to contact from strangers 
by keeping their social media profiles public or 
allowing people to add them without knowing who 
they were.  

Exposure to unwanted experiences online 



One case study – choose to keep their Snapchat 
profile public because she enjoyed being able to 
share her stories openly and often received 
compliments for them. Which also meant that she 
regularly received unsolicited inappropriate 
messages from boys she did not know.  This was 
perceived as an inevitable consequence of keeping 
the profile open – the social cache – pressure to 
receive ‘likes’ or favourable comments can override 
lesson learnt about online safety. 

Exposure to unwanted experiences online 



Wi Fi 



BUSINESS SECURITY NEWS 
THE DANGERS OF PUBLIC WIFI… 
…and crazy things people do to use it. 
                                                          18.03.2015 
F-SECURE BUSINESS ADVISOR 

THE HEROD CLAUSE 

Would you give up your firstborn child or favourite 
pet to use free WiFi?  

The answer was yes! 



What was found was that people readily and 
happily connected, unaware their Internet 
activity was being spied on by the team. In 
just a half-hour period, 250 devices 
connected to the hotspot 

Eavesdropping 



… that public hotspots are insecure. Public 
WiFi simply wasn’t built with 21st century 
security demands in mind.  
 
When you use public WiFi without any 
added security measures, you leak data 
about yourself from your mobile device. And 
this could cost you and your company 
money, because everyone has data they want 
protected  

Did you know? 



The problem is there are plenty of criminals who 
love to get their hands on WiFi traffic to collect 
usernames, passwords, etc. It’s easy and cheap 
enough for them to set up their own hotspot 
somewhere (about 200 euros), give it a credible-
looking name, and just let the data flow in. And 
even if a hotspot is provided by a legitimate 
business or organization, criminals can still use 
“sniffing” tools to spy on others’ Internet traffic. 

The problem 
 



Old News? 







Virtual Reality 



Virtual Reality 







Virtual Reality (VR) 

The more present you feel in a VR 
world the more mental acceptance and 
feelings of immersion. 



Virtual Reality (VR) 

Q. What emotional impact are children 
being exposed to? 





Virtual Reality (VR) 

Q. What is appropriate in terms of age 
ratings 





Cyberbullying 



A Definition of cyberbullying 

 

‘The use of digital technology (text 
messaging, email, social networking sites 
etc) to bully, harass or abuse someone.’  

(DfE) 



   
It is an invasion of personal space for young people 
and is all encompassing and penetrating.   
 

The audience can be large, reached rapidly and can 
be unknown 
 

It is easier for perpetrators to remain anonymous 
through the online world or masquerade as another 
person 
 
The target of bullying can be anyone as physical and 
other factors do not come into play.   

 
 

Cyberbullying Characteristics 



 

Often young people who engage in cyberbullying 
get involved in an unintentional way.   
 

There is a disconnection as they are removed from 
the face to face. 
 
There is an evidence trail in the online world 
therefore there is the ability to track people 

Cyberbullying 



How to make it stop 

Tell someone! 

Report it 

Save the evidence 





Unwanted Contact 



Definition of grooming 

 

 

A process by which a person prepares a child, 
significant others and the environment for the 
abuse of this child 

Specific goals include gaining access to the child, 
gaining the child’s compliance and maintaining 
the child’s secrecy to avoid disclosure.) 



  

Bribery and gifts 

Flattery 

Sexualised games 

Threats 

Blackmail 

Desensitisation – pornography, child abuse 
images, video and web cams may be used  

Online grooming techniques 



Body Image 



The Race to Grab your Brain 

Estimates that today’s teens are 
bombarded by 5,000 advertising 
messages a day. 



Body Image research 

Research from Media Smarts, an 
organisation that focuses on media 
literacy found that looking at 
magazines for just 60 minutes lowers 
the self-esteem of more that 80% of 
girls 



Uniquely Me 



Show that your child is not alone 

 
Talk about the teenage experience, 
share your knowledge and empathy. 
 
Why are models are paid so much 
money? 



Reassure 

Challenge the stereotype of how we 
meant to look – admire what makes 
your child individual 



Validate 

If your child feels undermined by 
taunts, gestures or other behaviour – 
don’t deny that it is happening or that 
she/he should ignore what is going on 
– listen and understand her/his 
feelings 



Empower – positive vibes only 

Learn to love yourself -  self criticism 
is common among teenage girls – urge 
your children not to put themselves 
down 

Are you putting yourself down – 
looking in the mirror and frowning 
and moaning about how you look? 



Resist media influence 

Images of women are manipulated 
dramatically 

66% of girls thought media portrayals 
of women were a reason why girls go 
on diets 



Pro Ana Sites 







Pro Ana  (Anoroexia) sites  



Pro Ana sites  



Blue Light and Sleep  



Sleep – Concentration - Behaviour 

Blue light has a dark side 

 
Light at night is bad for your health, and 
exposure to blue light emitted by electronics and 
energy-efficient light bulbs may be especially so.  
 
At night, light throws the body’s biological 
clock—the circadian rhythm—out of whack. 
Sleep suffers. Worse, research shows that it may 
contribute to the causation of cancer, diabetes, 
heart disease, and obesity. 
 



‘In our pursuit of energy efficiency, we're finding 

ourselves exposed to greater amounts of blue light 

than ever before. High-efficiency light bulbs, as well 

as digital devices including smartphones, tablets, 

and computers,  emit high concentrations of blue 

light. Blue light appears to be uniquely detrimental 

to our sleep. But it can be singularly beneficial 

during our waking lives.’ 



Gaming and Brain Cells 



 
Biggest gender disparities – boys in each age group 
spend more hours  than girls in a typical week. 
 
Gaming has a strong social element – 38% (8-11s)  
and 58% (12-15s) say they use online chat features 
within the game to talk to others.   
 

Online Gaming 



3-4 year-olds:  6.25 hrs (36% of survey) 
 
5-7 year-olds: 7.5 hrs (63% of survey) 
 
8-11 year-olds: 10 hrs (74% of survey) 
 
12-15 year-olds: 13.25 hrs (76% of survey) 
 
 
 
 

Online Gaming increasingly popular 





Neuroscience – The Frontal Lobe 

The frontal lobes are considered our emotional 

control center and home to our personality.  

 

The frontal lobes are involved in motor function, 

problem solving, spontaneity, memory, language, 

initiation, judgement, impulse control, and social 

and sexual behavior. 



‘How are games that are explicit, affecting 
children especially when frontal lobes are 
not developed?’ 
 
                                 Professor Andy Flitman 



While adults can use rational processes when facing 
emotional decisions, teenagers are simply not yet 
equipped to think through things in the same way. 
 
The researchers found that when processing 
emotions, adults have greater activity in their 
frontal lobes than do teenagers.  
 
Probably developmental but some adolescents may 
have difficulty coping rationally with what they are 
seeing and experiencing.  
 
Adults also have lower activity in their amygdala 
than teenagers.  



I am old enough to make my own decisions! 

No you are not! 

‘While adults can use rational processes when 
facing emotional decisions, teenagers are simply 
not yet equipped to think through things in the 
same way.’ 



 

PEGI (The Pan-European Game Information age rating system) was 
established in 2003 to help European parents make informed 

choices  

Bad Language - Game contains bad 
language 

Discrimination - Game contains depictions of, or material 
which may encourage, discrimination 

Drugs - Game refers to or depicts the use of 
drugs  

Fear - Game may be frightening or scary for young children 
 

Sex - Game depicts nudity and/or sexual behaviour or sexual references 
 

Violence - Game contains depictions of violence 
 

PEGI 



Gaming and Gender Representation and 
Violence 





Gaming Tips 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

Know who you’re talking to, people aren’t always 
who they say they are  

 

Learn how to use and set security settings across 
a range of devices 

 

Keep your personal information private   

 

Know the reporting procedures for the sites and 
services you are using 

 



Five digital parenting ‘rules’  





Controlling TV access 
38% (5-15s) parents use PINs to restrict access 
85% (5-15s) parents who use more than PINs agree 
that they are effective 

To moderate or not moderate 

Moderating online activity 
Nearly all (3-4s)  and 97% (5-15s) mediate their 
child’s use of the internet: 

• Technical tools 
• Supervision 
• Rules or talking about safety 
• Network level filters 
• Parent control software 



Building a child’s digital resilience will keep them safer.  
 
The best way of ensuring that children stay safe and make 
the right decisions online is through confident parenting. 
 
Allowing your child to self-regulate by encouraging their 
online interests, discussing boundaries and being available 
for support if they need it is far more effective than content 
blocking  tools. 

1. Building digital resilience  



‘Children need to develop their independence, take risks 
and find their own ways to cope with things.  
 
There comes a point when it isn’t possible to keep track of 
what your child does online.  
 
You’ll be relying on things you taught them early on, and 
doing everything you can to make sure that you’re there if 
they need you.’ 
 



2. Don’t limit the talk you have with your child 

The message needs to be repeated over time. 
 
If a big story about online safety makes the headlines, 
then you might see it as an opportunity to discuss the 
issue with them, but don’t let this be the limit of the 
conversation you have with your child about their 
online life. 



https://www.bbc.co.uk/news/technology-48725515 

https://www.bbc.co.uk/news/technology-48725515
https://www.bbc.co.uk/news/technology-48725515
https://www.bbc.co.uk/news/technology-48725515


If your child approaches you about something that has 
worried them online make sure that they are able to 
talk to you about what to do if they see something that 
upsets or worries them.  
 
Explain that they won't get into trouble for making a 
mistake and that you can help them sort things out. 



3. Balance taking an interest in your child’s online 
activities with giving them the space to be 
independent 

In the real world, you can’t always be there to help your 
children cross the road without coming to harm – they 
internalise the road safety messages you teach them and 
then they learn to navigate journeys safely and 
independently.  
 
The same rules apply in an online environment. 



The Oxford Internet Institute research showed that young 
people who have had the space to internalise safety 
messages and self-regulate their internet activities are not 
only more likely to make better decisions in potentially 
harmful situations, they are more likely to acquire new 
skills and interests; be more creative; engage more in civic 
activities and develop richer social relationships. 



4. Don’t be afraid to set boundaries 

Set expectations of how they should behave towards 
others online – their friends and people they don’t know.  
 
Discuss rules about sharing photos and images of 
themselves and others: Can they bring phones and tablets 
to the table at meal times? Can they have them in their 
bedrooms? 



Giving your child the freedom to explore online 
doesn’t mean being a completely hands-off parent. 
 
Children who are given boundaries will grow up 
feeling far more secure; so don’t stay completely 
removed from your child’s online life. 
 
Make sure that these boundaries form part of the 
overall online conversation you have with your 
children rather than presenting them with a series of 
inflexible rules 
 





5. Concentrate on how children use digital media 
rather than for how long 

There’s no ‘one size fits all’ as far as screen time goes – 
a view backed by a recent LSE briefing on Families and 
Screen Time. 
 
This report argues parents should focus more on the 
context and content of their child’s digital media use 
rather than the time they spend on screen, as well as 
the connections they make though it. 



You might want to think about the following: 
 
Is the activity your child doing passive?  Is it exciting and 
adrenaline-filled? Are they being creative? Are they talking to 
their friends?  Are they talking to people they don’t know? 
 
The age of your child. Younger children may need more limits 
set to help them regulate how much time they spend on a 
screen and have that balanced with offline activities. Older 
children may be better able to regulate or agree time limits 
with you. 
 
Does your child have a healthy balance of offline activities that 
they do regularly? 
 
Setting a good example. You can help their children by 
modelling constructive and balanced digital habits yourselves. 



Support Networks 



www.thinkuknow.co.uk 

http://www.thinkuknow.co.uk


www.parentinfo.org 

http://www.parentinfo.org

